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RAN-2408000603030009
S.Y.B.Com. (Sem. III) Examination November - 2025

Marketing I (MDC)$

k|Q“p : / Instructions

(1) D‘fp¡¼s v$ip®h¡g rhNsp¡ DÑfhlu ‘f Ahíe gMhu.

 Fill up strictly the above details on your answer book

Seat No.:

Student’s Signature

â-1.  Vy„$L$dp„ DÑf Ap‘p¡ (Nd¡ s¡ ‘p„Q)$ 10
 1) bÅfq¾$ep A¡V$g¡ iy„!
 2) qX$rS>V$g dpL£$V$]N A¡V$g¡ iy„?
 3) B“bp¡ÞX$ dpL£$V$]N kdÅhp¡.
 4) S>ê$qfeps A“¡ BÃR>p A¡V$g¡ iy„?
 5) g¡bg]N kdÅhp¡.
 6) hõsy Apep¡S>““u ìep¿ep S>Zphp¡.
 7) hõsy rcÞ“sp A¡V$g¡ iy„?

â-2.  ìep‘pf ìe|lfQ“p“¡ Akf L$fsp ‘qfbmp¡ kdÅhp¡.$ 14
A’hp

â-2. A) âpep¡rNL$ A“¡ k„b^ dpL£$V$]N kdÅhp¡. 07
 b) hõsy rdîZ“¡ Akf L$fsp„ ‘qfbmp¡ S>Zphp¡. 07

â-3.  hõsy Æh“ Q¾$ A“¡ hõsy “pbyv$u kdÅhp¡.$ 14
A’hp

â-3. A) “hu hõsy r“óam S>hp“p L$pfZp¡ S>Zphp¡. 07
 b) hp¡f„V$u A“¡ N¡f¡„V$u kdÅhp¡. 07

â-4. A) V|„$L$u“p¢^ gMp¡. (Nd¡ s¡ A¡L$) 06
 1) dpL£$V$]N Dcfsu V¡$L$r“L$p¡
 2) qX$rS>V$g dpL£$V$]N

 b) L¡$k õV$X$u 06
  N°u“a¡k “pd“u Adv$phpv$dp„ Aph¡g Ap¡N®¡“uL$ aŸX$ L„$‘“u AÐepf ky^u a¼s NyS>fpsdp„ S> 

h¡QpZ L$fsu lsu lh¡ kdN° cpfsdp„ ‘p¡sp“y„ “¡V$hL®$ b“phhp dp„N¡ R>¡. qX$rS>V$g dpL£$V$]N 
kgplL$pf sfuL¡$ sd¡ L„$‘“u“¡ L$B Ap¡“gpB“ b°pÞX$]N B-L$p¡dk® àg¡V$ap¡d® A“¡ kp¡rkeg rdqX$ep 
L¡$ç‘¡B“ kyQhip¡?
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ENGLISH VERSION

Q-1.  Answer in short (any five)  10

 1. What is marketing!

 2. What is digital marketing!

 3. Explain inbound marketing.

 4. What are need and want!

 5. Explain labeling.

	 6.	 Define	product	planning.

 7. What is product differentiation?

Q-2.	 	 Explain	the	factors	influencing	marketing	strategy.		 14

OR

Q-2. (a) Explain experiential and relationship marketing.  07

 (b) State the factors affecting product mix.  07

Q-3.  Explain the Product life cycle and the Product elimination.  14

OR

Q-3. (a) State the Factors of on successful New product  07

 (b) Explain warranty and guarantee  07

Q-4. (a) Write a short note. (Any one)  06

 1. Techniques of new Marketing

 2. Digital Marketing

 (b) Cash Study  06

   Ahmadabad based “Green fresh” organic food Company up till now. Doing 

business only in Gujarat. Now, the Company wants to increase its network 

all over India. As a digital marketing Consultant which online branding, 

E-Commerce platform and Social media campaign you will suggest?


